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Spending shares in visitor receipts

5 groups are compared in the 2026-Q2 snapshot.
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01 What the data shows

Spending shares in visitor receipts compares the selected groups for 2026-Q2, in %. The chart shows their
levels; group coverage should be read with the values. April-June 2026, not full-year results.

Figure 1/ Spending shares in visitor receipts
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April-June 2026, not full-year results.

02 Method and calculations

100-30.2-21-124-11.3=25.1

Source and coverage

This research covers the stated period and does not replace subsequent releases. Sources checked: 7 September 2026.

Spending shares in visitor receipts
MasVeri: 100 - 30.2 - 21 - 12.4 - 11.3 = 25.1

TUIK / 1 / veriportali.tuik.gov.tr
CSV / MasVeri
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https://veriportali.tuik.gov.tr/tr/press/58143
https://veriportali.tuik.gov.tr/tr/press/58143
https://masveri.lililyra.chatgpt.site/api/data/turizm-harcama-pay-2026-q2
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Executive summary
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01 Spending shares in visitor receipts compares the selected groups for 2026-Q2, in %. The chart
shows their levels; group coverage should be read with the values. April-June 2026, not full-year

results.
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